Contra Costa College

Course Outline

Department &Number
Business 102
Number of Weeks
18

Course Title
Business  Mathematics                 
Lecture Hours
54

Prerequisite
None
Lab Hours
0

Co-requisite
None
Hours By Arrangement
0

Challenge Policy
None
Activity Hours
0

Advisory                           
None
Units
3

COURSE/CATALOG DESCRIPTION

This course is an introduction to business mathematics including banking services, personal credit, interest and repayment, discounts, property, sales, and income taxes, payroll, depreciation, and retail merchandising. Not repeatable.


COURSE OBJECTIVE

At the completion of the course the student will be able to:

To review and apply arithmetic fundamentals to actual business situations.

To acquaint the student with forms and processes in which these arithmetic fundamentals are used.

To work with and understand the process of problem solving in a business environment.



  COURSE CONTENT: (In detail; attach additional information as needed and include percentage breakdown) 
20
%
Fractions, percentages, and ratios

25
%
Compound interest, present value, and installment interest

10
%
Charge account interest and repayment

10
%
Merchandise markups, markdowns, depreciation and inventory

5
 %
Bank reconciliation

5
%
Statistics and graphs

15
%
Balance sheet and income statement analysis

5
 %
Payroll records

5
%
Property, sales tax and income taxes

METHODS OF INSTRUCTION

Lecture, chalkboard demonstrations and illustration, and analyzing business forms and problems, online internet case work.

INSTRUCTIONAL MATERIALS - Student needs small calculator

Textbook Title:
Business Math

 Author:
Cleaves and Hobbs

       Publisher:


Prentice Hall

   Edition/Date:


7th Ed. 2005

COURSE EXPECTATIONS (Use applicable expectations)

       Outside of Class Weekly Assignments
Hours per week

Weekly Reading Assignments
2

Weekly Writing Assignments
2

Weekly Math Problems
2

Lab or Software Application Assignments


Other Performance Assignments


 STUDENT EVALUATION: (Show percentage breakdown for evaluation instruments)
30
%
Chapters Quizzes in class

40
%
Business Cases and/or internet assignments

30
%
Final in class





  GRADING POLICY (Choose LG, CR/NC, or SC)


Letter Grade

Credit / No Credit
X
Student Choice

90% - 100% = A 
70% and above = Credit
90% - 100% = A

80% -   89% = B      
Below 70% = No Credit                                   
80% -   89% = B

70%  -  79% = C     

70%  -  79% = C

60%  -  69% = D    

60%  -  69% = D

Below   60% = F  

Below   60% = F

or

70% and above = Credit

Below 70% = No Credit
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